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Business Areas
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Project ma ment;
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Definitions

Proposition/Point.
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Mobile Products (1/2)
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Mobile Products (2/2)

{- with the same player choices;
=>+ Value for Money.
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Interactive Solutions
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Range rendering;

Code once - iple platforms (PC, Mac, Web, Wii, ...).
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Problems
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Current Scenario (1/2)
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Current Scenario (2/2)
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Major producers/publishers:
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Meaning...
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>amers & 2velopers should care because:

The game Istry is built on creativity;

Some of the | successful games have been
built on new coneepts.
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What We Need
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approach
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Questions
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